The Essential Guidelines presented below are vital in helping you make the most out of working with our department, as well as with external parties when it comes to communicating. They have been produced to assist you in getting your messages across with accuracy and consistency, both internally and externally.
Our Internal Communications guidelines is the first step in perfecting your communications skills, as it is our responsibility to communicate effectively with one another, our students and the wider public.
When you have decided on your message and identified your audience, the Writing style guidelines will help you use a coherent and consistent style for all communications.
For getting your message across externally, the Media Protocol will provide tips and advice on several media related topics, including different ways of working with the media, organising a photo call or media event, issuing press releases, writing letters to the press, advertising and media buying.
Canterbury Christ Church University, like every organisation, has its own distinct visual identity, which is a crucial aspect of how it articulates its brand values, and how it is perceived by its various audiences. Following the Corporate identity guidelines will help create powerful, coherent publications which are unmistakably, recognisably Canterbury Christ Church University.
Finally, to facilitate the briefing process so that our department can deliver your projects and campaigns on time and within budget, please check the ‘Getting your message across’ brochure.
